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Preamble

The Ontario Lacrosse Association (OLA) strives to be a leader in fostering safe, inclusive, and healthy
sport and activity environments for all individuals. The Media Rights and Content Use Policy identifies
the standard behaviour which is expected of all OLA members and participants, which for purpose of
this policy includes all content creators and contributors, players, guardians, parents, coaches, officials,
volunteers, directors, officers, committee members, convenors, team managers, trainers, administrators
and employees who are or may be involved in OLA activities and events.

About the Ontario Lacrosse Association

The OLA exists to improve, foster, perpetuate and govern the sport of lacrosse within the province of
Ontario. In addition to coordinating the administration and operation of the game, the OLA provides
informative resources, technical development programs and additional supplies for those interested in
developing the “fastest game on two feet.”




SECTION 1: INTRODUCTION

The Ontario Lacrosse Association (OLA) retains exclusive rights to license and/or disseminate all official
media assets, including photography, broadcast footage, video footage, and other content captured

at OLA-sanctioned activities and events. This Media Rights and Content Use Policy outlines the terms
under which OLA Media Assets may be captured, shared, published, or licensed.

This policy applies specifically to all Individuals and Accredited Media Professionals (photographers,
videographers, content creators, media partners, and other third parties) who wish to use OLA Media
Assets. The purpose of this policy is to ensure that the image and integrity of the OLA, its athletes, and
its sanctioned events are protected and promoted appropriately.

SECTION 2: Definitions
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Accredited Media Professional is a photographer, videographer, or content creator who has
either been hired or cleared by the OLA or the Designated Representative of Member League,
or who has received explicit written permission from the OLA to capture, publish, or distribute
media from OLA-sanctioned activities and events for commercial purposes. Accreditation may
include credentialing for event access, specific usage rights, and clear limitations on the scope
of authorized content use, as determined by the OLA.

Commercial Use refers to any use of OLA Media Assets intended to generate revenue or
promote products or services for personal or third-party profit. This includes paid partnerships,
monetized social media posts, product endorsements, commercial advertisements, or direct
sales of media content. This definition does not apply to teams, leagues, or clubs using OLA
Media Assets for team-related advertising, sponsorship promotion, or general club marketing.

Individuals refers to all classes of membership defined in OLA’s By-Laws (Director, League,
Club, Life and Affiliated Members), as well as Participants (athlete, coach, trainer, manager,
official, volunteer, parent/guardian or club representative), OLA staff, and Spectators at OLA-
sanctioned events. All Individuals affiliated within the OLA or its member clubs are expected to
uphold this policy.

OLA Media Assets includes photographs, videos, logos, live-streams, and any other media
content created by or for the OLA, including its member leagues, teams, programs, and
sanctioned events, for the purpose of promotion, publicity, or communications. These assets,
including those on OLA content management platforms such as the PhotoShelter library, are the
exclusive property of the OLA.

Official Social Media Account is a Social Media profile or page created to represent an OLA
member club, team, league, or program in an official capacity. Official accounts are managed by
authorized persons and must reflect OLA’s values and standards.

SECTION 3: OWNERSHIP OF CAPTURED MEDIA

Photographers, videographers, and accredited media professionals who independently capture content
at OLA-sanctioned events retain intellectual property (IP) ownership of their original work. However, the
right to license, publish, distribute, or commercially exploit such media remains subject to this policy and
requires prior written approval from the OLA.




Media captured by professionals hired or cleared directly by the OLA or by the Designated
Representative of its Member Leagues —including photography, videography, and broadcast content—is
considered work-for-hire and is the exclusive property of the OLA, which holds ownership on behalf of
the commissioning league. Ownership of media content does not imply permission to use it in ways that
violate this policy, including unauthorized publication, sale, or distribution.

SECTION 4: AUTHORIZED USE OF OLA MEDIA ASSETS

The OLA retains the sole rights to publish, distribute, and license the use of OLA Media Assets. Member
leagues, teams, and programs may use OLA Media Assets as an extension of the OLA’s authority and

within the scope of their affiliation for the purpose of furthering the objectives of the sport. All use of OLA
Media Assets must be consistent with the OLA’s mission, brand standards, and media licensing policies.

External media outlets, including local newspapers, television stations, and print or digital publications,
wishing to use OLA Media Assets must request permission in advance from the OLA. Such use may be
subject to the same accreditation and licensing requirements outlined in this policy.

Attendance at OLA-sanctioned events does not grant photographers, videographers, or content creators
the right to capture, publish, sell, or commercially exploit images or footage of OLA participants. Any
commercial use of event content requires prior accreditation and explicit written permission from the OLA.

All OLA participants, as part of their registration, consent to the OLA Image and Likeness Release.
This release grants the OLA the right to capture, use, and publish photography and videography of
participants at OLA-sanctioned events for promotional and publicity purposes. This consent does not
extend to third parties unless explicitly authorized by the OLA.

OLA Media Assets may be shared for personal enjoyment and approved non-commercial use by
participants, families, and clubs, provided that such use respects the integrity of the content and does
not involve editing, repurposing, or commercial exploitation.

SECTION 5: PROHIBITED USE OF OLA MEDIA ASSETS

The unauthorized use, alteration, sale, or repurposing of OLA Media Assets is strictly prohibited. This
includes editing, altering, or using official media in any way that discredits, disgraces, or harms the OLA,
its club and/or league members, officials, participants, or the sport of lacrosse. It is also prohibited to
remove watermarks, crop out credit information, or otherwise obscure creator attribution or association
ownership. The use of OLA Media Assets to mock, defame, or misrepresent Individuals, teams, officials,
or the association is not permitted under any circumstances.

Sharing or promoting fight footage, brawls, or physical altercations from OLA games or events is
expressly forbidden. This applies to all Individuals, clubs, and teams, including through Official Social
Media Accounts. Content that sensationalizes violence, poor sportsmanship or disgraceful behaviour
may damage the reputation of the game and is inconsistent with the OLA’s mission to grow the sport in a
positive and respectful manner.

Additionally, media captured from private spaces where participants have a reasonable expectation of
privacy —including but not limited to locker rooms, dressing rooms, medical treatment areas, or other
restricted-access environments—may not be published or distributed without explicit consent from the
OLA and the Individuals involved.




This policy applies equally to individuals capturing content on personal devices, including spectators
and parents. Recording, sharing, or distributing content in violation of this policy —whether by accredited
professionals, team representatives, or spectators —will be subject to enforcement.

All Individuals and organizations engaging with OLA Media Assets are expected to uphold these
standards. Any breach of these conditions will be considered a violation of this policy and may result in
enforcement measures as outlined.

SECTION 6: MEDIA LICENSING

Commercial licensing of OLA Media Assets is administered solely by the OLA on behalf of its member
leagues, teams, and programs. The OLA’s role is to protect the integrity of these assets, ensure
consistent standards for usage, and facilitate licensing agreements where appropriate. Licensing
arrangements may include fees, terms of use, and distribution limitations as determined by the OLA, with
consideration given to the investment of the league, team, or program responsible for the production of
the content.

Unauthorized sale, distribution, or monetization of OLA Media Assets without explicit written consent
from the OLA will be considered a violation of this policy.

Requests for media accreditation or licensing permission must be submitted to the OLA in advance

of the event or intended use. In cases of unauthorized use, sale, or distribution of OLA Media Assets,
the OLA further reserves the right to issue takedown notices and report such violations directly to
digital platforms, including but not limited to YouTube, Instagram, Facebook, and other content-sharing
services.

SECTION 7: ENFORCEMENT AND CONSEQUENCES

Violations of this policy may result in disciplinary action, including but not limited to:

(@  Written warnings or notices of violation

(b)  Revocation of media credentials or accreditation

(¢0 Removal or takedown requests for infringing content

(d)  Fines or penalties where applicable

()  Suspension of access to OLA events or content libraries

1)) Referral to law enforcement or legal action in cases of intellectual property theft,
harassment, or defamation

The OLA reserves the right to take additional disciplinary action against member clubs, teams,
or Individuals found to be in violation of this policy, including sanctions in accordance with OLA’s
disciplinary frameworks.

This policy should be read in conjunction with the OLA Social Media Conduct Policy, Code of Conduct,
and Harassment Policy, which provide additional guidance on appropriate participant behavior and
digital engagement.




